Interview

Artists in Collaboration
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X BUSSER LOOKS SLIGHTLY
vaken aback. v just Eilselled
him the rock star of the

watchmaking world - this

i a guy whi stares simply,
when asked why he does whar
he does with his brand snar (Max Blsser &

“Because 1its cool,”

Friemdsy and its Horoloarical Machines, *Yes!™ his

friend Alain Silberstein declares, “Yes, vou are the
rixck star, the rebhel!™
here,” Blisser counters, referring o Silberstein

Laushrer ensues,

“We have the oreinal rebel

Biisser, one of the most affable personalities
in Swiss watchmaking, admits vo somerhing of a
cdiva’s attitude driving his brand. “It%s for sclf
ish reasons: creating something | believe in. 1
sovmecne else likes my machines, thatks ereat, but
I dov it purely tor personal pleasure,” Horolosical
hedonism, in other wonds,

HMLL 15 a surprise to anyone amiliar with
Silberstein’s own line of whimsical, colourful

watches, Cher than the three multicolour shapes
putting his visual signature to this warch, there
are omly subtle red accents to the smoorh, mono
chromartic «
We tune into Max Biksser and his latest

FIRM FRIENDS . .
PP ase, hence its moniker, Black Baos
A Al

Silberste “Friend,” Silberstein on this unexpected pairing,
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MAX BUSSER: WW'e met in Sineapore thr

at Tempus [the hne warch exhibition organised

: yEars ago
by The Hour Glass], got along well, and he was
ome of the first people whom D wamed 1o work
with on one of Y PIECes aim didnt know i,
bt Il been a fan for 18 years before, Every year
at Basel I'd run vo his booth 1o see whats mew,
andl he'd put a smile on my face every time, He
has s own style and 15 extremely innovative,

About 100or 15 years ago, when watchmaking

wils s0 conservative and no one dared to et
oul of line of doing a Parek-loakalike, this man
had his own imaginary lite thar was '."-‘\-I.'IIII.Il._I.
abour conmecting with the child within. Thart's
sommicthang | recosmise in Alains creations; for me,
VR&F 15 about re |~||:-|;|||-_'"'-'_|-'_||;_- kel 1 was,
ALAIN SILEERSTEIN: A1 Artest 15 SOsmesons w his

is faivthiul 1o himself, There is no marketing - 1

hare marketing - and Max, he was himself, never

hiding his passion for robots and toys, Since |
was dlso producing tovs for more than 20 vears,
a certain fellowship avrracted me vo him, When
he askoed me vo design a new version of Hm2, 1
mstantly said yes. My wite told me it was a mis-

take. because its a huge challenge o find another



“Mywife said it was a huge
challenge to find another
story to tell when the design
is already perfect, but I'm an
artist who loves a challenge™

story to fell when the design is already perfec
But I'm an artist who loves a challenge.

8T What was the first thing vou wanted to change?
As: Mothing, That was the problem! Max worked
with a very talented designer, Eric Giroud, on
Hw2, and I wanmed o respect their desizgn, I'm an
irchitect, so my approach is like making a roof to
wouse the movement, which is the same for my
own watches.

8T Wheres the Alaon Selberstein design flambaoy
CORRCE £ HMZ2.Z2

AS: When 'm designing a new produect, the name
leads the design, “Black Box™ came naturally

e black box is a place where | keep all my
weerers, | =ay theres a rainbow of colours inside,
b o cant open it and see it! [ don’t think irs
roo radical - there’s a symphony of black and
different materials, surfaces and finishing. Theres
the Grendizer rotor, the matte surface of titanium
with silicium coating for the case [the same treat
ed material for all Alain Silberstein watch cases],
anvd the glossy finish of the sapphire crystal. The
inbaid ceramic line in red is the paraph = like the
final tlourish of a signature - thar enhances the
blackness of the box

&1 A, vou say your donet foke markesing, Why?
As: Marketing puts people into boses with

categzories, it reduces the richness of humanking,
I'm noot erving 1o make the watch of the world;
I'm designing something unigque thar may arrract
some individuals. We're trying 1o please our
selves - and P sure Pl find people who'll lowve
the pleasure | had in designing this warch.
MB: s about crearing what | beliove in, even
knowing that not many will wear it. That’s why
we' Tl always be small and do very few preces, For
200, we made only 40 HM2 movements, eight
of which will be taken by HM2.2 Black Box. That
means I'm doing eight cach of five different cases
red gold, white gold, black ceramic red gold,
hlack ceramic titamium and pwm2 2
ST Acrwally, a2, 2 fonks racfer fike a piece of
individuaily-wrapped chocolade; fike a promise of
somcthing within ..
A8 A watch 13 a promise of something within
Measuring time 1= an imtimare thing, and you
watnt something bespoke and unigue for your
own use, And when you sty its a promise, its an
open design - which is exactly what 'm look
ing tor im all my vears of creations, HM2 is an
viB& F warch, and | had to respect the MB&F DNA
and aesthetics within Max’s work, HM2.2 15 my
creation, but it is'open to interpretation by other
people. I a warch is not a promise, there is no
reason to design watches!
sT: Alains, will vou take something away from this
collerfrorarion fhal you Il fcorporade (o Yorr
WL firres
A Alain Silberstein warches represent my own
universe which 1 share with my wifie, 50 P'm nog
sure there is space for others, Collaboraring with
Max was a challenge. It was the iirst time another
entreprencur asked me to perform something
ditterent, Frankly, Ud love vodao that = another
brand, another stvle, And only eight people will

share the joy we had creating Hwm2.2, &

HEAD-TURMNER
S redl e thie
vk bow Alain
Silbr
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