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e era of
 

rnaker MB&F. To survive and thrivl!, the big industry n es win h VI! ta 
Ir udlon, and maintain t1ght relatlonships w1th their retallers. MB F 

. l the ct ldrum , Lare Last 
vear, Gain ,ç;, Co. torecast 
" lobal luxury goodli sales 
IV uld lau 8 per cen t n 2009.35 tu ' 153-billion, and 'I"OW 1.ly 

Number of MecGlnlcos 1111' 1 pel' cent this year, 
the company bas adually saId 

20 
The rece si n [5 still h lrting 

more than , rew watch cam­
pan ics bi and small, \.mo ng 
the biggies, Bul an, the ILa­

PerCllnfage decrease of Swiss Han maker of ultT;lexpensl ~ 
watchexports in 2009 jewellel1' iilld \'.\lICh , o n Frf· 

day revealed c'l I-pcr -cent 
drop ln fourtlt -quarter sales, 18 to ':197' 1111[] on, élld ing tll 

Percentage of mpioYl?cs shal'es dflwn b . il S mJlar per· 
de Grisogon-o let go as sales en tage 
plunged last yeilr. The (W other b Ig , puul! Jy 
" St,Jf( lrolded nam s, ,swat{:h Group 

(nwiler 01 lh l' Swatch. Bre· 
lle , Blan pain and Omcgil 

brands) and [ jchemont rCan­
ler. ontb1anc. Haum & 
Hercil: r, 1 c~cr·l.c« () ll ll re, 
IWC, Piag~ t .m d A_ L.l nge . 
. nhne) 1 cl\' pu olll ·tmnger 
ou U ks. indicatill a n.~ .1bmmd 01 sorts. lohn Cox. <ln 

oman decadence'
 
Top 10 customers 
Here's il look at the value of the 
top 10markets for swtss watch 
experts for January-November, 
2009. rneasured in Swiss f rancs: 

HONG ONG; 1.9 billion (Sl.9-bil· 
lion), down 22.9 per c nt from ail 
of 2008 

UNITED STATES: 1.] bill ion, down 
39.6 pel' cen 

FRANCE: 889.1 million, down 13,3 
per cent 

JTALY: 83].] mill ion, down 11.9per 
cent 

GERMANY: 731.8 mill ion. down 
13.2 per cent 

JAPAN: 700.0 million. down 33·9 
per cent 

CHINA: 623.2 million, down 19-4 
per cent 

SINGAPORE: 612.6 mill ion, down 
1~ .3 pel' cent 

BRITAIN; 498.6 mill ion, down 15.1 
per cent 

U ITEO ARAB EMIRATE5: 396.8 
million, clown 34.] per cent 
Il Source: Federation of the Swiss 
W,J , h tOOlJstry FH 

ana l) l in Zurich wi th Kepler 
apltal Markels, has "buy" 

rat ings on both , 
(The industry's other heavy­

weights, Rolex and Patek 
Philippe, arc not publid y 
traded nd are thoughr ta 
have had a tough zooç) , 

MI'. Co.' s Id thar whlle th e 
industry mood ls botter today 
th3n [t WJ S il year aga. lhe 
en thus i~l sm is tempered. 
" ou'lI sec il niçc sp ike ln 
2010 . drlven by lrctaUcr] re­
stoddng," he '3\'S. " Ill :Wll. 
1'011"11 p'robably go back to 
lowcr watch export growtl1." 

TIl as '-monev cra . Ilded 
wilh a bang in ::.!tlO9, when 
",atch c.xports fell 2 pel' Ce nl 
or more. The f ~derati on oi 
the Swlss Walch Indust . ays 
c"..ports of ail brands of run e ­
pi c~ s We re 20 mUllo llnlts 
in the [irs t 11 10n lh of 
200 • ,om arcd wlth e. 'po rt . 
of 26 mil lion for ail of 20 08. 
As or 2010. "i t's tao difficul t 

ta forecast." federatlon presi­
dent lean-I anlel Pasche said. 

Total emplnyrnent ln the 
Swlss watch indu ll)' - 53.000 
jobs in 2008 d ropped r an 
estirnated 10 pel' cm last 
YC.1r, th Federation SJ)'s. An­
ccdotal eviden ce suggests th e 
[ob-less tigur is deeper be­
cause man}' of the new. 
srnaller br nds did not have 
th liquidlty or suïflclcnt 
ciout with retailers 10 star 
afloat, . 

"The new brands fl ' hlt 
very hard in the last year,' 
s ys Maximilian Busser, ,r . 
the form er head of Harry 
Winston timepieces, who 
J unchcd ,-," ll e Vél t imeplece 
maker Maxlmlltan Busser & 
1riends Mll&F) ln 200S. 

Sorne of them d servcd to 
disappe ar, he said, because 
they weren ' t de llverlng "a ny 
sen e o. value." A few of the 
watch ma kers bo ugh off-the ­
shelf movemcnt , s lapped os ­
tcn ta tlous gold or diamond­
encrusted cases around them 
an d used de cr marketln to 
1 uild hyp " "Sorn e wal hes 
wlth stock tnnards sold for 
:S.lOO.ClOD." he says. "Wc hit 
the era of Roman decadence." 

w he n the flnancial cnsls 
and recess ion hit, reta il rs 
found thcmsclvcs va II ' over­
stocked wuh watches and 
stopped taklng su ppli from 
the manufacturers (most 
watch makers do not own re­
tail outlets , Now tha t the 
des tocking process appears to 
have ûnl shcd , re allers ar ~ 
taklng nc\'. upp lics, th ou h 
the}' are favouring the big, 
well-knnwn bra nds such as 
RoIex OVCr the smaller 
brands, ~1 r. 1 usser avs, 

To survive and thrive, the 
big ln dustry narnes will have 
ln keep cutting costs, and 
perhaps prod uction , nd 
malntain tigh t relationslu ps 
wlth fheir reta Uer , ind usU'y 
e 'C'Cuti\'cs sa\'. ']11e smal! . 
workshops niaI ch.u ge 

50 .000 or morr for time­
pieces will have ln offer hi h· 
1)' çre aUw designs made from 
th fine t millerlals, nd 
3\'oid maklng watthes Lulle s 
th y ha\' money-duwn 
buyers . Tb.1!' ~i B& ,',' stra le ­
gy. 

" 1 travelk>d Iike l llladm,ln 
ln met:! my d ients ,1I1d he lp 
lhc re tal1er!> . elJ mi' pieccs," 
'-1I. Busser 5.1)'5. "r kno\\' 4 0 
10 0 PCI' -cnl of my clien ts. 
If 1 had not do nc thiS. 1 
wou ld hav Jcen '1 - ualtv.'· 


