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Famed for its dedication to perfect neutrality and exquisite detail, 
Geneva is the undisputed capital of haute horology, as well as a 
booming business and banking centre not lacking in the high life.
WRITER: WILLIAM PARRY 
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First impressions are important and nowhere 
perhaps more so than in a country that has 
made neutrality part of its national identity. The 
city of Geneva conjures many associations and 
preconceptions, but it is best to arrive with an 
attitude of neutrality and diplomacy – ‘When in 
Rome,’ right? – so let the city itself colour and 
shape those first impressions.

On the surface there is much to be imme-
diately impressed by. Geneva’s setting is both 
dramatic and beautiful, having evolved along 
the banks of Lake Geneva, with the Alps and 
Europe’s highest peak, Mont Blanc, forming 
part of its striking backdrop. You know it is a 
prime location from the string of five-star ho-
tels, from the Four Seasons Hotel des Bergues 
to the Grand Hotel Kempinski, which have their 
top suites and restaurant terraces facing the 
lake, mountains and “old town.” 

But it is what is beneath the surface that 
makes the Swiss, and certainly the Genovese, 

remarkable. Limited natural resources have 
required them to fuse resourcefulness with 
creativity and fastidious craftsmanship in order 
to create unique and highly specialised trades, 
manufacturing processes and services in order 
to compete. It is their dedication par excellence 
to minutiae, to what is largely unseen, that is 
their trademark – whether that is luxurious 
and intricate timepieces, exquisite chocolats, 
private banking, writing instruments, flawless 
hospitality or army knives as dependable as 
they are versatile to rectify any tricky situation. 

Tick talk
For centuries, Geneva has been synonymous 
with the highest standards of watchmaking in 
the world, epitomised by the few that receive 
the coveted Poinçon de Genève, or Hallmark of 
Geneva. It is home to many of the most pres-
tigious and luxury watch manufactures, such 
as Vacheron Constantin, Patek Philippe, Rolex, 
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Damien Chazeirat,

Concierge, Mandarin Oriental, Geneva

Recreational things an energy tycoon could 

do during the day? 

1. Private boat tour on the lake of Geneva. 

2. Paragliding – departure from the Salève in 

France, a mountain located a 20-minute drive 

from Geneva.

3. Hot air balloon ride in Gstaad, Switzerland, 

or Annecy, France, or a helicopter tour to Mont 

Blanc, the top of Europe. 

4. Wine tasting in Satigny, in the countryside of 

Geneva. 

Top three restaurant recommendations? 

Italian: Auberge d’Onex, Route de Loex 18, +41 

022 792 3259 (closed on Sunday and Monday).

French: Domaine de Châteauvieux, two Michelin-

star restaurant, +41 022 753 1511 (closed on 

Sunday and Monday).

Fusion: Rasoi at Mandarin Oriental, the fa-

mous one Michelin-star Indian restaurant with 

French inspiration, +41 022 909 0000 (closed on 

Saturday for lunch, Sunday and Monday).

The best places for cocktails and network-

ing after work? 

Cocktails: the bar of Four Seasons Hotel des 

Bergues. Their cocktails are really excellent and 

the terrace is very pleasant.

Wine bar: Le Rouge et Blanc, Quai des Bergues 2.

After work: Le Nonolet, Boulevard George Favon.

Terrace on the river in summer: Riverside Café.



Baume & Mercier and Roger Dubuis – the only 
watch manufacture to produce 100 percent of 
its movements in accordance with the criteria 
of the coveted Poinçon de Genève. These are 
congregated in two places in Geneva: their bou-
tique retail outlets are found along or near to 
Geneva’s Rue du Rhône, the most prestigious 
luxury shopping street; and Plan-les-Ouates, 
an industrial park, which is where the various 
manufacturing headquarters are located a few 
kilometres outside the city centre.

A tour in a haute horlogerie manufactory is 
guaranteed to produce something akin to an 
epiphany. Witnessing the entire assembly of 
creativity, artistry, craftsmanship and atten-
tion to the most minute of details – processes 
that can involve thousands of hours from re-
search and development through to assembly 
– leaves one in silent awe, lost for superlatives.

Speaking to Christian Selmoni, the artistic 
director at Vacheron Constantin, established 
in 1755, and Roger Dubuis, who established his 
company in 1995, highlights some intriguing el-
ements that guide each company. Both produce 
painstakingly intricate and beautiful works of 
horological art and technical brilliance, but from 
quite different creative starting points.

“We have a history of 257 years,” says 
Selmoni. “The heritage and museum depart-
ment is a great source of inspiration and the 
biggest treasure we have in this company. The 
challenge for us on one hand is how we balance 
this heritage with today’s world, so we are not 
old and dusty, re-doing the same watches that 
we were producing 100 years ago. The kind of 

combination is the challenge. From the client 
or press point of view, we are a benchmark of 
classic watchmaking but we have to be creative 
and find ways to show creativity and audacity 
through our new products. We have to respect 
the essence of the brand that creates some-
thing new that isn’t too much linked to the her-
itage – that’s the kind of challenges we face.”

The result? Artistic collaborations that re-
quire complex technical innovations, creating 
something classical but contemporary. Take, 
for instance, the limited edition, exquisite time-
pieces Vacheron Constantin are creating with 
Kyoto-based fine lacquer specialists Zohiko, 
fusing the ancient Japanese art of Maki-e with 
the latest watchmaking complications.

In contrast, Roger Dubuis, who has followed 
a very distinguished career in watchmaking, 
realised that if he were to start his own brand 
it would need to be artistically bold and avant-
garde, while utilising the highest technical 
standards in the most  innovative ways.

“When you start your own brand you need 
to differentiate from the other brands and do 
something they’re not doing,” the unassum-
ing 74-year-old watchmaker says. “When we 
started the brand we came up with two collect-
ions: one was a very round and very soft design; 
the other really shocked because of the way the 
movement was built because it was a bi-retro-
grade perpetual calendar – it was highly usual 
and a way to make a statement that we were 
differentiating through innovative designs. That, 
from the outset, has been our DNA: respect of 
the tradition with creative designs.”
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Mad about MAD
Another must, located in the heart of the old 
town, is the Mechanical Art Devices, or MAD, 
Gallery. Here, art, micro engineering, techno-
logy and horology have met and mated with 
unique, quirky and inspired results – and with 
prices to reflect that profound and rare union. 
It is personally curated by Maximilian Büsser, 
who founded MB&F. The house’s watches are 
bold, attention-grabbing and beautiful works 
of art and magnificent craftsmanship. “They 
are unique examples of mechanical horology 
but, more than that, they are pieces of three-
dimensional kinetic art,” says Büsser. 

But much of the gallery is dedicated to other 
examples of mechanical artwork, some play-
ful and some amusing, while others show how 
everyday objects, when fused with aesthetics, 
passion, technology and ingenuity, result in the 
practical and sublime. “The same goes for all the 
creators featured in the gallery: their craft tran-
scends a practical purpose and their creations 
assume the status of artworks,” he adds.

Currently on display are Chicara Nagata’s 
award-winning motorcycles, which are extra-
ordinary examples of this practical purpose- 
artwork harmony. Nearly killed in a motorcycle 

accident when he was 16, Chicara Nagata has 
since dedicated the intervening 20 years of his 
life to producing these machines from scratch, 
all built around a classic engine. The two larger 
ones, Chicara Art One and Art Two, are each 
priced at 370,000 CHF plus VAT. Berlin-based 
Frank Buchwald’s ingenious “Machine Lights” 
pieces are another understated example of 
aesthetics, vision and technology blending to 
produce something quite stunning.

Where the streets have known names
Geneva is amongst the top five most expens-
ive cities in the world. Some 130 multinational 
companies have their headquarters based here. 
It is home to numerous international organisa-
tions and is also one of the top financial centres 
in the world. This makes it a highly cosmopoli-
tan and affluent city, and in the summer many 
Gulf country nationals stay in Geneva to escape 
the searing desert heat and enjoy the city’s 
amenities and boutique brands. Rue du Rhône 
on the edge of the old town runs adjacent to 
Lake Geneva and is a magnet for those with 
the disposable income for some of the most 
exclusive brands in the world. Naturally this is 
home to the boutiques of the most exclusive 
international fine watchmaking brands and de-
signer names such as Versace, Hermès, Bulgari, 
Jean Paul Gaultier, Bottega Veneta, Chanel, Dior, 
Fendi, Loro Piana – you get the picture.

While this is the street for exclusive brands, 
the neighbouring streets that wind through 
the old town teem with character and charm, 
art galleries, antiquaries’ shops and some of 
Geneva’s historic buildings. It is also where 
many local Genovese gather in cafés in pictur-
esque medieval squares, like Place du Bourg-
de-Four, to socialise or to read the morning 
paper over an espresso. While it does not have 
the calibre or glam of restaurants and bars 
of the five-star hotels on the opposite side of 
the lake, it does possess an unspoiled, organic 
charm and sense of history and culture.

Time-honoured treasures

Anyone passionate about the history of watchmak-

ing should set aside at least three hours to view 

the astounding collection of timepieces and wrist-

watches at the Patek Philippe Museum. Some 500 

years are represented in its Antique Collection and 

the Patek Philippe Collection.

7 Rue des Vieux-Grenadiers 1205 Geneva

Open Tuesday-Friday 2pm-6pm, Saturday 

10am-6pm.

www.patekmuseum.com

C I T Y  G AT E S



70
LEISURE

C I T Y  G AT E S

Chocoholics 
No Swiss city would be complete without its ar-
tisan chocolatiers. With each citizen downing 
an average of a kilogramme of chocolate each 
month, the Swiss consume more chocolate than 
anyone else in the world. That is understand-
able given the handful of local chocolatiers 
that produce indulgently delectable chocolats, 
several of which are Geneva-based: Favager, 
Rohr and Arn Chocolaterie, for instance. But 
for something particularly exceptional there is 
Philippe Pascoët, a relative newcomer based in 
Carouge, a suburb of Geneva most renowned 
for its architecture and artisans. 

In just seven years Philippe Pascoët, who is 
a former pastry specialist, has established an 
international reputation for his rich chocolate 
creations, which are as original and imagina-
tively varied as they are divine.

“In this company I have realised my dream. 
My guiding principle has been from the start to 
be creative, and to invent new and surprising, 
unusual tastes and shapes,” the chocolatier ex-
plains. That ideal has won Philippe Pascoët sev-
eral top international chocolatier awards as well 
as two particularly esteemed corporate clients: 
Aston Martin and Rolls Royce, who according to 
Pascoët ,say they cannot find anything that ri-
vals his artisan chocolate anywhere else.

Another local institution located on the 
edge of the Old City is Davidoff, purveyors of 
premium cigars and tobacco. The company, 
which now has shops in several international 
cities, recently celebrated its centenary with 
the launch of a limited edition series of cigars - 
Davidoff 100 Years Geneva Robusto 10s. Besides 
their own renowned range of fine cigars, they 
stock other top end brands, including Cuban 
brands like Cohiba Behike, making Davidoff’s a  
cigar connoisseur’s playground in a humidor.

Haute cuisine
Switzerland boasts the greatest number of 
Michelin-star restaurants per capita in the 
world – and Geneva and its environs are 
home to several. Michelin-star chef Jérôme 
Manifacier, an unassuming master of local, 
seasonal and traditional ingredients, has made 
Vertig’O at Hôtel de la Paix one of Geneva’s top 
gastronomic musts. His seasonal menus are 
modified every few weeks to ensure that the 
freshest and finest ingredients are appreciated. 
If rendered indecisive by the tantalising choice, 
a sampling menu is available for around $170.

A few doors down at Hôtel Beau-Rivage’s 
Le Chat Botté, chef Dominque Gauthier has 
spent 19 years refining his gastronomic arts to 

earn the restaurant a Michelin star and a very 
impressive score of 18/20 in the respected 
GaultMillau guide. The restaurant also has the 
largest wine cellar in Geneva, with over 40,000 
hand-picked bottles to satisfy the pickiest of 
connoisseurs. Between May to September, the 
restaurant’s terrace is the premier spot to enjoy 
fantastic views of Lake Geneva, the city’s fa-
mous jet d’eau and the “old town.” 

A short 10-minute taxi ride from the centre 
is the five-star hotel, La Réserve, sufficiently 
distant from the centre and set in beautiful 
natural grounds to make you feel like you have 
completely left the urban mayhem behind. 
The fantastic, and fantastically varied, decora-
tion throughout bears the artistic imprint of 
the celebrated Jacques Garcia. Amongst its five 
restaurants is Geneva’s finest Chinese restau-
rant, Tsé Fung, whose authentic 1930s Shanghai 
palace ambience – red velvet, black lacquer, 
silk décor and intriguing photographs – is the 
perfect backdrop to its aromatic, authentic and 
generous Cantonese and Mongolian cuisine.

Yacht couture
Some of the best ski resorts are an hour to two 
hours away. But for those arriving in Geneva 
for a short business break, getting out onto 
Lake Geneva is one of the best alternative, and 
private, ways to experience the city from a dif-
ferent angle between April and October. Royal 
Leman Yacht Club offers what it calls “yacht 
couture.” In its second season, this is a small, 
professional company run by three colleagues 
who saw a niche in the local motor yachting 
market and decided to fill it. Their fleet of sleek 
MasterCraft X-35s are available to members or 
for private, customised hire. For business visit-
ors, it is a unique and exclusive way to enjoy 
some tranquillity on the lake or exhilarating 
water skiing or wakeboarding. It also makes 
an informal and relaxing meeting space with 
clients. With Geneva’s very limited nightclub 
options – the best is La Baroque, with clients 
mainly from the banking and finance sector – a 
floating party may be the best option. 

Geneva is certainly no New York or London. It 
is just a fraction of their size, which is an attrac-
tion in itself, and it makes no effort to aspire to 
be something that it is not. It does, however, 
boast more than its fair share of affluence and it 
does exclusivity with quiet confidence. Its niche 
and boutique products and services are peer-
less, making them amongst the finest and most 
exclusive – and most expensive – in the world. 
The Genovese can, and do, abandon all neutrali-
ty and diplomacy in this regard.  
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Editor’s picks: 

Le Richemond  

“Le Richemond is a timeless 
Geneva legend, founded in 1875 
and managed by the Armleder 
family over four generations. 
Today the hotel is part of The 
Dorchester Collection and I am 
delighted to have joined this 
most passionate team to return 
the hotel to its rightful place 
at the heart of Geneva.” Klaus 
Kabelitz, General Manager
Jardin Brunswick, 1201 Geneva, 

Tel: +41 22 715 7000

Grand Hotel Kempinski Geneva 

“My mission consists in drawing 
inspiration from Kempinski’s 
European heritage, in order to 
make the Grand Hotel Kempinski 
Geneva one of the world’s most 
exclusive hotels in the Kempinski 
collection. It is a team work and 
we reach our objectives thanks 
to our enthusiasm.” Thierry 
Lavalley, General Manager 
19, Quai du Mont Blanc, 1201 Geneva 

Tel: +41 22 908 9081

Four Seasons Hotel des Bergues 

“There is no limit to listening at-
tentively, providing personalised 
service, attention to detail and 
offering a memorable experi-
ence to each guest.” José Silva, 
General Manager

33 Quai des Bergues, 1201 
Geneva
Tel: +41 22 908 7000

Hotel d’Angletterre

17, Quai du Mont-Blanc, 1201 Geneva, 

T: +41 22 906 555

Luxury accommodation: 
La Resérve Genève
301 Route de Lausanne, 1293 
Bellevue, Geneva
Tel: +41 22 959 5959

Hotel InterContiental
7-9 Chemin Du Petit-Saconnex, 
1211 Geneva
Tel: +41 22 919 3939 

Hotel President Wilson 
47 Quai Wilson, 1211 Geneva
Tel: +41 22 906 6666

Mandarin Oriental Hotel 
1 Quai Turrettini, 1201 Geneva
Tel: +41 22 909 0000 

Swissôtel Métropole Geneva 
34 Quai du Général-Guisan, 
1204 Geneva
Tel: +41 22 318 3200

Hôtel de la Paix
11 Quai du Mont-Blanc, 1211 
Geneva
+41 22 909 6000

Hotel Beau-Rivage 
13 Quai du Mont-Blanc, 1201 
Geneva
Tel: +41 22 716 6666

Luxury shopping in Geneva 

Arn Chocolatierie
12 Bourg-de-Four, Geneva

Audemars Piguet
12 Place de la Fusterie, Geneva

Auer
4 Rue de Rive, Geneva

Blancpain
40 Rue du Rhône, Geneva

Bottega Veneta
55 Rue du Rhône, Geneva

Breguet
40 Rue du Rhône, Geneva

Bucherer
22 Rue du Mont Blanc, Geneva

Bulgari
30 Rue du Rhône, Geneva

Burberry
8 Rue Robert-Céard, Geneva

Carrera y Carrera
35 Rue du Rhône, Geneva

Cartier
35 Rue du Rhône, Geneva

Chanel
43 Rue du Rhône, Geneva

Chopard
27 Rue du Rhône, Geneva

Franck Muller
1 Rue de la Tour de I’lle, Geneva

Hermès
43 Rue du Rhône, Geneva

Jaeger-LeCoultre
2 Rue du Rhône, Geneva

Montblanc
1 Place du Port, Geneva

Omega
31 Rue du Rhône, Geneva

Panerai
19 Rue du Rhône, Geneva

Patek Philippe
41 Rue du Rhône, Geneva

Piaget
40 Rue du Rhône, Geneva

Rohr
3 Place du Molard, Geneva

Rolex
3-5-7 Rue François-Dussaud, 
Geneva

Vacheron Constantin
1 Place de Longemalle, Geneva

Where to stay in Geneva 




